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What’s the value of an audience who live naturally, anyway?
 �The WellBeing audience is a group of people who are not only committed to natural health and 
living but know and appreciate the VALUE of products and services designed to help.
 �They will pay extra for organic or natural.
 �They understand that a naturopath costs more than a doctor.
 �They will spend on a massage.
 �They shop at the health food store as much as the supermarket.
 �For the Wellbeing audience, it’s not about “cheap” — it’s about “worth it”.

WellBeing.com.au 
for Businesses

Wellbeing.com.au is dedicated to being the leading natural health directory in the 
Australian online space, building on the foundations of Wellbeing Magazine, a 24 
year old icon in the healthy living – mind, body and spirit industry.  

 �We are committed to offering the indepth information and latest news your target 
consumers need.  
 �Wellbeing.com.au is a functional and well presented directory for pre-qualified buyers to find 
the practitioner, service or product they need.

Our directory is committed to helping you achieve:
 �As many relevant phone calls as possible. 
 �The maximum number of bookings or orders.
 �A larger amount of traffic to your business
 �Or a combination of the above

Wellbeing inspires and grows the natural health market which leads committed consumers to 
the website where they are able to find a service or practitioner appropriate to their needs.
Join us in the newly revamped Wellbeing.com.au directory.
Visit our website and use our self service portal or contact Pearl Warner on  
pwarner@universalmagazines.com.au or (02) 9887 0643 for PRIORITY POSITIONING today!
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Advertising Rates

Directory 
Advertising

Premium Pack
Directory Listing Package

Marketing Pack
Premiuim Pack + 25 copies of next 

available edition  
(1 issue p.a)

Practioners $149 / Year (incl GST) $179 / Year (incl GST)

Directory Rates

Directory advertising options 
Premium Pack
The Premium Listing is designed for all natural therapy businesses, and includes…

 �A listing in the relevant directory category of WellBeing.com.au, connecting (max 3 categories)through 
to your own webpage (searchable by practice name, location and names of key personnel)
 �Business details 
 �Website details 
 �Business description (from 50 to 300 words) and image and logo (jpg or gif) 
 �Place in colour section of search results 
 �Optimisation for better search engine performance 
 �Update as often as you want 
 �Update logo and images as often as you want 
 �Address shown on google maps 
 �Email enquires from the site 

PLUS your summary listing will be repeated in the new printed Natural Living Resource Guide that is 
published every year in spring and distributed with WellBeing magazine.

Marketing Pack 
The Marketing Pack is exactly the same, but 25 copies of the next available edition of WellBeing magazine 
are delivered in bulk. Bulk magazines are used by yoga centres and many other practices as a “Gift with 
Purchase” or “Call to Action” incentive in other routine marketing programs
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wzz ww Premium Pack
Your logo

Business, website and web details

5 key points about your business

From 50 to 300 words + image
Update text and image as often as you like

Email enquiries

Address shown on google maps

4 www.wellbeing.com.au



Intended behaviours in next six months

78%

78%

83%

73%

Drink health tea

Use a massage (any type)

Buy organic food product

Listen to an inspirational CD

Go to a yoga class

Buy a health book

Listen to a workd music CD

Buy a natural hair product

Use a naturopath

Go to personal seminar

Use a health retreat / spa

Use a beauty therapist

Go to a meditation retreat

Use energy vibration healing

Buy organic wine

Use a herbalist

Use a psychologist / counsellor

Use a personal developer

Buy a juicer

Use a chiropractor

Use an osteopath

Buy a water filter

Use an aromatherapist

use a holistic dentist

Use a life coach

Buy an ioniser

Other therapies

49%

22%

20%

17%

17%

2%

10%

54%

24%

22%

17%

17%

5%

10%

15%

63%

54%

32%

22%

71%

37%

39%

61%

Backed by market research 
The Wellbeing community is a vibrant, choice making, 
holistically health conscious group of people who care about 
the world we live in.  This group is prepared to put their 
money where their mouths are, open to spirit and enchanted 
by the mysteries of life. Best of all, this community is growing!

How do we know this? Well, we talk to them, but marketers 
among you will appreciate our surveys.

 �Sweeney Market Research “WellBeing Readership Survey” 
2007 
 �First Direct Solutions “WellBeing Market Research”
 �Roy Morgan Readership Poll Sept 09 127,000 readers 

Backed by a strong business 
At “Wellbeing” we have a group of passionate people who 
form a division of Universal Magazines, Australia’s largest 
niche publisher.  We have the professionalism, strength, clout 
and capacity to reach, attract and promote the natural health 
industry through our market leading magazine and directory.

Universal publishes numerous titles in the natural living 
area, including WellBeing, Easy Feng Shui, WellBeing Books 
and Green Living. WellBeing magazine is available in 18 
countries outside of Australia and New Zealand.

Backing
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We are here to help you!

Directories
Pearl Warner 
Online Sales Consultant 
(02) 9887 0643 
 
Display
Margaret Sherrard 
WellBeing Magazine National Sales Manager 
(02) 9887 0641 
 
Belinda Rees 
WellBeing Magazine Victorian Sales Manager 
(03) 9694 6426 
 
Rose Pamilar 
WellBeing Magazine Directory Sales Manager 
(02) 9887 0311 
 
Sandy Shaw 
WellBeing Magazine SA & WA Sales Manager 
(08) 8342 5989 

Contact 
information

 Active participants in a community like the 
WellBeing one require little convincing of the 
need to participate; they just want to know 
what’s new and how it works. They know, and 
will pay for, something that has genuine value 
and meets a need.

We respect the WellBeing community so 
have created our own operational guidelines 

over the years. We abide by the guidelines 
of the TGAC when it comes to advertising 
that contains health claims and we also 
maintain our own list of things we consider 
“not cool” in advertising. We stick to privacy 
guidelines and, aside from that, don’t 
bombard our community members with 
loads of irrelevant material. 

WellBeing.com.au  
Guidelines
WellBeing.com.au has guidelines that help natural businesses 
stand out from the crowd
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